SUCCESS THROUGH SOCIAL IMPACT

18 March 2010

Novas Contemporary Urban Centre 

72-81 Southwark Bridge Road, London SE1 0NQ
10. 00   


Registration and coffee
10.30  

 Overview of the day 
10.40 


Why measure your social impact?
What difference are you making to the people you’re in business for? How do you persuade potential investors and funders that you are making a difference? What makes your social enterprise stand out?  This introductory session looks at the part social impact measurement plays in answering these questions.  
10.50   

Which way can you measure your social impact? 
This session looks at different ways to measure social impact. What will suit your organisation?
12.30   



Lunch
13. 15   
Marketing – what to do with your social impact measurement.
How do you bring in the business? What does your social impact say about your organisation? This session gives a brief overview of how marketing helps to strengthen your business and how social impact measurement can link in with your marketing strategy.   



13.45
Examples of how to link social impact measurement to your marketing strategy. This session explores practical ways of marketing your social impact in ways that fit your organisation.
14.45      

Questions

14.55
  

Summing up and close
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